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Are You Geared To Reach & Engage Your
Youth Customers To Resonate With Their Wants?

Marketers have perfected the art of reaching out to youths using traditional media. The television, radio, and newspaper
were three must-have mediums when blasting out a holler to youths. With the proliferation of social media, Viethamese
youths have been constantly latched on to blogging on Yahoo 360 Plus and Facebook to express their opinions and
influence their peers on the brands they feel strongly for. To reach out successfully to Viethamese youths, marketers today
must proactively go into the space where Viethamese youths hang out and be adept at tapping on these social media
platforms to understand, connect and engage them.

Can your organisation connect with youths on both online and offline channels?

How do you engage your youth customers and stand out in an environment cluttered with
different brands?

Do you have a well-conceived holistic youth marketing strategy?
How do you measure the Return on Investment (ROI)?

Join us at this 2-day conference to get exclusive insights from leading youth brands like Friesland Campina, Nokia,
Johnson & Johnson, Acuvue, Nike, Pepsi, Mars, Wrigley, Gillette, Starbucks, McDonalds and more on how they have
successfully reached out to the youths by thoroughly understanding their wants. Glean tips from these exciting case studies
and pick up relevant strategies to make them work for your organisation. Learn from experienced marketing experts how to
apply and adapt the lessons from the case studies to your organisation. Be sure to grab this opportunity to acquire insights
through best practices that will win the hearts of the Vietnamese youths!

= - - Who Should Attend
Slgn up Now & be eql'"pped with CEOs, Vice-Presidents, Directors, Managers and Heads of Marketing,

some of the most effective marketlng Business Development, Sales, Branding, PR, Communications,

strategies to meet the latest trend of the Advertising and Promotions, AND/OR Agency Personnel who target
youth market! at or have a keen interest in reaching out to youths.

Ban Da San Sang Tiep Can va L6i Cuon Khach Hang
Pe Cong Hwéng Vé&i Nhirng Mong Muon Cua Ho?

Cac chuyén gia ti€p thi da hoan thién nghé thuat ti€p can gidi tré bang cach s dung phuaong tién truyén théng truyén théng.
TV, radio, béo chi la 3 phuong tién bat budc phai cé khi tiép can gidi tré. Vai su lan rong cda truyén théng xa hoi, gidi tré Viét
Nam &3 biét cach st dung blog trén Yahoo 360 Plus va Facebook dé bay té y kién ctia minh va tao anh hudng dén ban bé vé
cac thuong hiéu ma ho gén bé. Dé tiép can thanh cong gidi tré Viét Nam, cac chuyén gia tiép thi ngay nay phai chd dong tham
nhap vao nhing khéng gian noi gidi tré Viéet Nam hay dén va s dung thanh thao cac kénh truyén thong xa héi nay dé hiéu,
két néi, va 16i cuén ho.

TG chirc cua ban c6 thé két néi vi gidi tré théng qua cdc kénh online (truc tuyén) ciing nhu
offline (ngoai tuyén) khéng?

Ban thu hat cac khdch hang tré cua minh va néi bét trong mét méi trurorng ddy cac nhan hiéu
khac nhau nhu thé nao?

Ban c6 xdy dung tét chién luoc tiép thjténg thé nham vao gidi tré khéng?

Ban do gia tri Hoan Vén P&u Tu (ROI) nhuw thé nao?

Hay tham gia cling chiing téi tai héi nghi kéo dai 2 ngay nay dé cé nhiing su hiéu biét dac biét tir cac thuong hiéu hang dau
nham vao gidi tré nhu Friesland Campina, Nokia, Johnson & Johnson, Acuvue, Nike, Pepsi, Mars, Wrigley, Gillette,
Starbucks, McDonalds vé cach ho d3 tiép can gidi tré thanh cong bang viéc hiéu biét thau dao mong muén cda cac ban tré
nhu thé nao. Hoc tap tur cac chuyén gia tiép thi cd kinh nghiém cach ap dung va déng hda cac bai hoc tir nhing kinh nghiém
thuc té€ nay cho céng ty cua ban. Hay nhanh chan tan dung co héi nay dé cé dugc su hiéu biét thong qua cac kinh nghiém
dién hinh qua d6 sé gitp ban chiém dugc cam tinh cla gidi tré Viét Nam!

Hay ding ky NGAY BAY GIO dé duoc Ai Cin Tham Gia o
. ~ e 07 . 9 PeAs Cac Giam doc diéu hanh, Phé Chu Tich, Giam Boc, Nha Quan Ly
trang bi mot so chién lworc tiép thi hiéu va Phu Trach bé phan Tiép Thi, Phat Trién Kinh Doanh, Ban Hang,
2 va dé dan 17 A st ;3 ¥ Nhan Hiéu, PR, Truyén Théng, Quang Céo va Thuc Day Ban Hang,
LR fie d?p wng xu the mql nhat cua VA/HOAC Cac Co Quan Gidi Thiéu Viéc Lam chinh 1a nhiing déi
th! tru’o’ng danh cho gio’i tre! tugng huéng téi hodc quan tdm dén viéc ti€p can gigi tré.




Day One  thursday, 25 November 2010

8.00 Registration & Morning Coffee
9.00 Chairman’s Welcome & Ice Breaking Session .
a0 )
Joe Wheller, Managing Director, Cimigo Clmlgo

DECRYPTING VIETNAMESE YOUTHS

9.30 TNS 2010 Youth Study: The Changing Landscape of Viethamese Youths & Trends of the Youth Market
+ Segmenting Vietnamese youths: Basic demographics, consumption habits & lifestyle choices
- Shifting dynamics of youths and their impact on brands and media consumption
+ Analysing the Viethamese youth market in terms of interests: Celebrities, Sports, Fashion & more
+ How to make use of these insights to effectively market to today's Vietnamese youths

Ralf Matthaes, Managing Director, TNS Vietnam

10.45 Morning Refreshments & Networking Break

SOCIAL MEDIA MARKETING

11.15 Regional Insights: How Nokia Leveraged on Social Media Marketing to Appeal to Youths and Make an Impact
+ Social Media: Latest trends, developments and its impact on youth marketing
» How Nokia effectively leveraged on social media listening insights & social media engagement platforms to launch a youth campaign
« Insights around the next generation social media solutions for youth

Chris Schaumann, Head of Online Sales & Marketing, Southeast Asia & Pacific, Nokia NOKLA
12.30 Lunch & Networking Break Rl
SOCIAL MOVEMENTS

2.00 How Your Brand Can Ignite a Movement: Power & Dynamics of Social Movements & Implications for Youth Brands
« Creating 'Acts', Not 'Ads": Generating behavioural change and loyalty with youth participation
+ How utilising learning from social movements can create profound and sustainable behavioural change
« Create, align, explode: Ways of thinking about movements and the learnings for your youth brand

BBDO works globally with brands such as Wrigley, Mars and Pepsi and Gillette. Chris will illustrate his
presentation with examples and cases that will stimulate debate and discussion.

Chris Thomas, Chairman & CEO, Asia, BBDO/Proximity Asia
3.15 Afternoon Refreshments & Networking Break

EVENT & SPONSORSHIP MARKETING

3.45 Strengthening Youths' Connection to Brands through Event & Sponsorship Marketing in Sporting Events
+ Youths & sports: The participation of youths in sporting events and sponsorship and the impact on consumer brand perception
+ How brands built an affinity with youths in the World Cup and other sporting events and how it led to a connection with Vietnamese youths
[ + How to align your brand values with events to communicate a consistent message
+ Guidelines on how companies can effectively use event sponsorship to build affinity with their youth customers
+ Challenges faced when building a connection with Vietnamese youths, and how companies can overcome them

Joe Wheller, Managing Director, Cimigo
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5.00 Chairman’s Insights & Analysis Of The Day’s Proceedings
5.10 End of Day One

Day Two  Friday, 26 November 2010

- 9.00 Chairman’s Opening Remarks & Interactive Charge-Up Session

Oz Aksugur, Worldwide COO, BLUE

DIGITAL MARKETING

F 9.30 Leveraging on Advancements in the Digital Space - How Various Digital Channels are Employed in the Launch
% of Yomost Powerfruit
F l + Top media channels Vietnamese youths use and how it affects Yomost's marketing strategies in connecting with them
r + Implementing a digital strategy for your organisation - Why it makes sense to have one?
» How to drive your marketing department into the digital media when marketing to youths

+ What comes next after going digital? - Challenges in digital marketing and how Yomost moved to giving 3 -
youths a voice W
Theo Queis, Consumer Marketing Director, FrieslandCampina Vietnam Friesiand Coeripin S

10.45 Morning Refreshments & Networking Break
MOBILE MARKETING

11.15 How Youth Mobile Marketing with Social Media becomes a Viable marketing Tool as Mobile
Ownership Numbers Increase
» An overview of what research professionals and marketing thought leaders are saying about mobile marketing
» How mobile marketing has evolved from impressions, to promotions and to engagements
» How mobile marketing has moved from part of an integrated effort to a more focused channel to drive engagement with youths
« Asia's Dominant Social Networks - How it has encroached into the mobile platform
» Mobile & Social Media Technologies - The growth of Social Media within the mobile platform
» How these impact the way brands/marketers plan for their marketing efforts | I ml

Nikolaus Ong, Digital Strategist, MRM Worldwide WonELL W e
To Register : Singapore 8 (65) 6372 2202 (65) 6227 1601 < adrielle@conferences.com.sg
Dé Pang Ki : Vietnam (84 8) 6674 0137 E (84 8) 3526 8364 A4\ \ym2-conference@focusmedia-vn.com



12.30 Lunch & Networking Break

GUERRILLA MARKETING

"  2.00 Catching the Youths' Attention: Unconventional, Unexpected & Successful Youth
-4 Marketing Tactics/Strategies

« Innovative marketing strategies - Why they worked for Levi’s®?

* How to maximise results from a small budget

+ How to measure the results and effectiveness of their guerrilla marketing campaigns

Lem Aquino, Marketing Manager, Levi’s® Vietnam — Thanh Bac Group Vietnam

3.15 Afternoon Refreshments & Networking Break

MEASURING MARKETING EFFECTIVENESS

3.45 Measuring the Effectiveness of Youth Marketing Efforts: How market leaders track the ROI of their Youth Campaigns
+ Planning to succeed — How to effectively build a measurement strategy for your organisation
+ Tools of the trade — Latest tools and methodologies used to track youth campaign efforts for both traditional and new media
+ Digital measurement techniques — Case studies from across the Asia Pacific region
+ Monetising your measurement efforts — How to use measurement to get better marketing budgets

Oz Aksugur, Worldwide COO, BLUE
5.00 Chairman’s Insights & Analysis Of The Day’s Proceedings

5.10 Close Of Conference

Ngay thur NRAat 1o Nam, ngay 25 théng 11, 2010

8.00 Dang ky va Café Sang

9.00 Chu toa don ti€p cac dai biéu Cimigo -3
Joe Wheller, Giam déc Didu hanh, Cimigo

GIAI MA GIO'I TRE VIET NAM

9.30 Nghién Ctru Gi&i Tré TNS 2010 Méi Trwrd'ng Thach Thirc cua Giéi Tré Viét Nam & Cac Xu Thé cua
Thi Trwo'ng Giéi Tré
|, + Phan Khic Gigi Tré Viét Nam: Nhirng théng tin co ban vé nhan khau hoc, thoi quen tiéu thu & lua chon 16i s6ng
. + Cac dong luc thay d6i cla giGi tré va tac dong cuia ching Ién cac thuong hiéu va sy tiéu dung truyén théng
« Phan tich thi trurorng gidi tré Viet Nam theo méi quan tdm: Nhan Vat NGi Tiéng, Thé Thao, Théi Trang & céc ndi dung
khac Lam thé nao dé tan dung nhirng sy hiu biét nay dé marketing mét cach hiéu qua gidi tré Viét Nam hién nay
Ralf Matthaes, Giam Ddéc Diéu Hanh, TNS Vietnam

10.45 Giai lao bu8i sang va Trao d&i (Networking)

TIEP TH] QUA PHU'O'NG TIEN TRUYEN THONG XA HOI

11.15 Su thau hiéu khu viwrc: Nokia da tan dung tiép thi qua phuro'ng tién Truyén Théng Xa Hdi dé thu hat
gi@'i tré va tao ra nhirng tac dong nhu thé nao?
+ Céc Phuong Tién Truyén Thong Xa Hoi: Cac xu thé, dién bién méi nhét va tac dong cla ching 1én tiép thi gidi tré
+ Nokia d& tan dung thanh cong sy hiéu biét théng qua lang nghe va thau hiéu cac phuong tién truyén thong
x& hoi cling nhur cac ddi tugrng tham gia dé tung ra chién dich nham vao gi¢i tré nhur thé nao
« Su th4u hiéu hiu vé cac giai phap truyen théng thé heé tiép theo danh cho gidi tré NOKIA
Chris Schaumann, Phu trach Ban hang & Tiép Thi Truc Tuyén, Southeast Asia & Pacific, Nokia Connecting People

12.30 An trua va Trao ddi (Networking)

CAC LAN SONG TRONG XA HOI

2.00 Thuwong Hiéu Cua Ban Cé Thé Cham Ngéi Cho Mét Lan Séng: Strc Manh & Péng Lurc ctia Cac Lan
Séng Xa Hoi & Nhirng Hé Qua déi véi thuro'ng hiéu cua ban
+ Tao ra 'Hanh Bong', Khdng phai 'Quang Cao': Tao ra long trung thanh va su thay déi thai do cung voi sy tham gia cua gioi tré
+ Viéc sur dung kinh nghlem tr cac xu huéng trong x& hoi co thé tao ra sur thay d6i hanh vi sau sac va lau dai nhu thé nao
+ Sang tao, két ho'p, bung nd: Cac cach tu duy vé cac phong trao va nhirng kién thire tiép thu dugc tir thuong hiéu danh cho
gi¢i tré cua ban
BBDO hop tac toan cau vai cac thuong hiéu nhu Wrigley, Mars, Pepsi va Gillette. Chris s& minh hoa

phan trinh bay clia minh véi cac vi du va truorng hop cu thé dé khuyen khich cac dai biéu cung
suy nght va thao luan.

Chris Thomas, Cht Tich & CEO, Chéu A, BBDO/Proximity Asia

3.15 Giai lao budi chiéu va Trao d8i (Networking)
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TIEP THI SU’ KIEN & TAl TRO

3.45 Cung Cé Suw. Gén B6 cua Gié'i Tré véi Cac Thuo'ng Hiéu théng qua Tiép Thi & Tai Tro® trong Cac
Su Kién Thé Thao
+ Gidi tré & thé thao: Sy tham gia cla gigi tré trong su kién thé thao tai trg tac déng déi véi nhan thirc vé thuong hiéu clia ngudi tiéu dung
« Céac thuong hiéu da xay dung sy ddng cam vai gidi tré trong World Cup va cac sy kién thé thao khac nhur thé nao va n6 da dan dén
sy gan bo véi gi6i tré Viet Nam nhu thé nao
+ Két hop cac gia tri ctia thucrng hiéu ctia ban va cac su kién nhu thé nao dé truyen tai mot thong diép thong nhét
* Huéng dan cach dé cac cong ty co thé sur dung hiéu qua tai trg sy kién dé xay dung sy dong cam v6&i cac khach hang tré cua ho.
+ Cac thach thire phal d6i mét khi xay dung méi quan hé gén bé véi gidi tré Viet Nam, va cac cong ty co thé vuot qua cac thach
thirc nay nhu thé nao

Joe Wheller, Giam Béc Diéu Hanh, Cimigo

Cimigo ©»

5.00 Chu toa két thiic ngay dau tién cuia hdi thao va tom tit ndi dung ngay thir nhat

5.10 K&t thuc ngay dau tién

Nga‘ y thar Hai  hi Séu, ngay 26 théng 11, 2010
9.00 Chu toa dén ti€p cac dai biéu
" Oz Aksugur, COO Toan Cau, BLUE

TIEP THI KY THUAT SO

‘é) 9.30 Tan Dung Sw Tién B6 trong Khdng Gian S6 - Lam thé nao dé irng dung cac kénh ky thuat s6 khac nhau
53

trong viéc tung ra san pham Yomost Powerfruit

+ Cac kénh truyén thong hang dau ma gidi tré Viét Nam thudng str dung va diéu doé anh hudng nhu thé nao dén cac chién lugc
ti€p thi trong viéc két ndi vai ho

« Thurc hién mét chién Ilrgc s6 hda cho t6 chirc ctia ban - Tai sao lai nén c6 mét chién lwgc nhu vay?

« Lam cach nao dé thic day phong tiép thi clia ban chuyén sang truyén théng s6 khi tiép thi gidi tré

« Tiép theo sau ky thuat s6 1a gi? - Cac thach thirc trong ti€p thj s6 va Yomost da chuyén sang viéc tao g
diéu kién cho gidi tré co tiéng noi nhur thé nao
Theo Queis, Giam Ddéc Tiép Thi Nguoi Tiéu Dung, FrieslandCampina Vietnam FroeslandCompin i

10.45 Giai lao budi sang va Trao déi (Networking)

TIEP THI TREN DPIEN THOAI DI DONG

11.15 Lam thé nao dé bién cach thirc ti€p thi dén g|0'| tré qua dlen thoai di dong cung v&i cac phuong tién truyen
thong xa hoi tré’ thanh mot cong cu tiép thi kha thi khi ma s6 ngu&i sé hiru dién thoai di dong ngay cang ting
+ Téng quan vé nhirng diéu ma cac chuyen gia nghlen clru va cac cong ty di dau vé tiép thi noi vé tiép thj trén dién thoai di dong
. T|ep thi qua dién thoai di dong da phat trién tor an twong ban dau sang thuc ddy va nhirng hira hen tham g|a nhu thé nao
. Tlep thi qua dién thoai di dong da chuyén tor mét phan ctia né luc téng hop sang mét kénh tap trung hon dé tang cuorng sur hédp

dan vai gioi tré
+ Cac Mang Xa Hoi ¢6 anh huéng I6n cia Chau A - Cac mang nay da tham nhap vao hé thdng di dong nhu thé nao?
« Cac cong nghé truyén thong xa hoi va dién thoai di dong — Su tang trudng clia truyén thong ky thuat s6
trong pham vi hé théng dién thoai di dong
+ Nhirng digu nay tac dong dén cach ma chuyén gia tiép thi/thuwong hiéu 1ap ké hoach cho cac ké
hoach tiép thi cua minh nhu thé nao l I m‘l

Nikolaus Ong, Chién Luoc Gia Ky Thuat S6, MRM Worldwide
12.30 An trwa va Trao déi (Networking)

TIEP TH| KIEU DU KiCH

J 2.00 Hay Lam Cho Gi&i Tré Cha Y: Nhirng Chién Lugc Tiép Thi Khac Biét, Bat Ng&* va Thanh Céng

W o m LD WIiDE

* Nhirng chién lugc tiép thi m&i mé — Tai sao nhirng chién luig'c nay mang lai thanh cong cho Levi's®?
+ Lam sao dé t6i uu hoa két qua tir mot khoan ngén sach nho
o B

+ Lam sao dé do két qua va hiéu qua ctia nhirng chiéc lugc tiép thj kiu du kich
Lem Aquino, Giam Béc Tiép Thi, Levi’s® Vietnam — Thanh Bac Group Vietnam

3.15 Giai lao budi chiéu va Trao déi (Networking)

DANH GIA HIEU QUATIEP THI

n 3.45 Danh gia hiéu qua cua cac né Iuc ti€p thi dén gi¢i tré: Cac cong ty dan dau thi trud'ng theo déi ROI

cuia cac chién dich gic'i tré ctia ho nhu thé nao
+ LAp k& hoach mét cach hiéu qua - Cach dé xay dung hiéu qua chién lugc danh gia cho t6 chirc cla ban

+ Cac cong cu thuong mai — Cac cong cu va phuong phap m&i nhat duoc stir dung dé theo dai cac nd lurc chién dich
nham vao gidi tré cho ca truyen théng truyén théng va truyen théng méi

+ Céac ky thuat truyen thong s6 - Cac nghién clru trrdng hgp & khu vire chau A Thai Binh Duong
« Tién té hoa cac nd luc danh gia ctia ban - Cach sur dung danh gia dé co ngén sach tiép thi t6t hon

Oz Aksugur, COO Toan Cau, BLUE
5.00 Chu toa két thiic ngay dau tién cua hodi thao va tom tit ndi dung ngay thir hai
5.10 K&t thac héi thao

To Register : Singapore 8 (65) 6372 2202 (65) 6227 1601 Y adrielle@conferences.com.sg
(84 8) 6674 0137 E (84 8) 3526 8364 A4 \ym2-conference@focusmedia-vn.com
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Registration Form | Pon dang ky tham dw hi thao
Conference on: | Hoéi thao:

Vietnam ‘You’th Marketing in a Social Media Age | Tiép Thi Dén Gi&i Tré Viét Nam Trong Thoi Dai Truyén Thong Xa Hoi
25 — 26 November 2010, New World Hotel Saigon, Ho Chi Minh, Vietham | 25 —26 Thang 11, 2010, Khach San New World Saigon, H5 Chi Minh, Viét

5 Ways to Register or Enquire / 5 Cach dé Lién hé véi Chung toi

@ Tell Dién thoai

@ Fax

@ Email

@ Website

@ Post/ ia chi van phong

Contact Ms Adrielle Ting (in Singapore) or
Ms Phung Thuy Hong (in Vietnam) via:

1 (65) 6372 2202 (Singapore) / (84 8) 6674 0137 (Vietnam)
: (65) 6227 1601 (Singapore) / (84 8) 3526 8364 (Vietnam)
D& gvi don dang ky tham du hoi thao hay dat
cau haéi, xin vui long lién hé Co Adrielle Ting
(tai Singapore) hoac Cé6 Phung Thuy Hong

: www.conferences.com.sg (Singapore) / www.focusmedia-vn.com (Vietnam)
: Pacific Conferences Pte Ltd, 5 Shenton Way, #26-08 UIC Building, Singapore 068808

(tai Viét Nam) thong qua:

Focus Media, 10J Tran Nhat Duat Str., Tan Binh Ward, Dist. 1, HCMC

o lam unable to attend but please put me in your mailing list.
T6i khong thé tham du hdi thao nhung mong mudn dwoc cap nhat théng tin thwdng xuyén.

Please register the following delegate(s) for the event/ Dé dang ky, vui long dién day da va chinh xac cac thong tin sau

o | would like to claim a 10% discount as a member of ARTI, EuroCham, SBG, BNI Vietnam, VACD, CanCham, Vietnam Marcom (Membershipnumber. )
Téi dwoc chiét khau 10% voi tw cach 1a thanh vién clia hiép hoi ARTI, EuroCham, SBG, BNI Vietnam, VACD, CanCham, Vietnam Marcom (Ma S6 Thanh Vien: )

FOR OFFICIAL USE
Code: V4205 FE

Please photocopy for more delegates
Photocopy khi 6 nhiéu dai biéu dang ky

: adrielle@conferences.com.sg (Singapore) / vym2-conference@focusmedia-vn.com (Vietnam)

o | am interested in sponsorship opportunities.
T6i mubn dang ky xin tai tro' dé tham dy hoi thao.

Dr/Mr/Mrs/Ms Gido Sw/Ong/Ba/Cod Job Title & Dept.

Delegate Name 1/ Dai Biéu 1 | Chtrc Vuy | Email
Dr/Mr/Mrs/Ms Giao Su/Ong/Ba/Co Job Title & Dept.
Delegate Name 2 / Dai Biéu 2 | Chirc Vu | Email
Dr/Mr/Mrs/Ms Gido Sw/Ong/Ba/Cod Job Title & Dept.
Delegate Name 3 / Dai Biéu 3 | Chirc Vu | Email
Dr/Mr/Mrs/Ms Gido Sw/Ong/Ba/Cd Job Title & Dept.
Approving Manager / Phé Chuan Bé&i l Chtrc Vu | Email
Dr/Mr/Mrs/Ms Giao Su/Ong/Ba/Co Job Title & Dept.
Registration Contact / Ngwoi phu trach dang ky l Chtrc Vu l Email

DID Tel / S6 Noi bd | Nature of Business / Linh vwc Kinh doanh

Full Company Name (For Billing) / Tén Céng ty (D& xuat Hoa don Thanh toan)

Billing Address / Dia chi d& xuat Héa don Thanh toan

Red Receipt Required : Yes / No | Héa don do: (C6 / Khong)

Early Bird / Khuyén mai Bang ky s&m
(Registration & Payment Before 29 Oct 2010) (Registration & Payment After 29 Oct 2010)
(Bang ky & Thanh toan Trwéc 29/10/2010) (Pang ky & Thanh toan Sau 29/10/2010)

US$ 495 US$ 695

1. Only corporate registrations will be accepted.

2. Group Discount: Groups of 3 or more booking at the same time from the same company and of the same billing
source will receive a 10% discount off the total delegate fees.

. Early Bird Promotion: Fees will only be valid if payment is received by 29 Oct 2010, after which Regular fees will
apply.

. Full payment is mandatory upon registration for admission to the event.

Walk-in delegates will only be admitted on the basis of space availability at the event and with immediate full

payment.

. Fee includes lunch, refreshments and documentation.

. The organiser reserves the right to make any amendments that it deems to be in the interests of the event
without any notice.

. Vietnam registered companies need to pay fee with additional 10% VAT.

Regular / Bang ky Bung han

Fee / Lé phi

ay Conference / 2 ngay H

Pay

All payments to be made payable to Pacific Conferences Pte Ltd or to FOCUS MEDIA in US$ and are nett
of bank charges. Bank charges are to be borne by registrants.

w

Thanh toan 1& phi tham dw cho cong ty Pacific Conferences Pte. Ltd (Singapore) hodc cho cong ty FOCUS
MEDIA bang US$ (dollar Mi). Lé phi thanh toan khong bao gom phi dich vu ctia ngan hang. Phi dich vu
ngan hang dwoc thanh toan b&i dai biéu tham dw.

Please tick and fill in the following: / Vui 16ng chon mét trong Nhitng hinh thirc thanh toan sau:

~o o

I:ITeIegraphic Transfer to Pacific Conferences Pte Ltd / Chuyén khoan dén céng ty Pacific
Conferences Pte Ltd
Account / Tai khoan: 374-900-100-1
United Overseas Bank, Anson Rd Branch,
10 Anson Rd #01-01 International Plaza, Singapore 079903

- ®

. Dbi twong tham du chi gici han cho cac don vi kinh doanh.
2. Giam I& phi khi dang ky theo nhém: Nhom dai biéu gdm 3 ngui tré 1én, dang ky cung lc va tir cung mot
don vi kinh doanh (cung dia chi thanh toan) sé duoc giam 10% tong 1& phi tham dy cho ca nhom.

3. Khuyén mai khi dang ky soém (US$ 495) chi co gia tri khi hda don dwoc thanh toan trwdc 29/10/10. Sau
ngay nay, 1& phi tham dy s& nhw binh thudng (US$ 695).

. Thanh toan toan bd I phi tham dv khi dang ky tham du hgi thdo la bat budc dé xéc nhan tham dy hoi thao.

. Dai biéu dang ky tham du trong ngay dién ra hdi thao sé& chi dwoc chap thuan néu hoi thao van con chd tréng
va dai biéu thanh toan toan bo chi phi khi dang ky

. Léphi tham dy bao gom com trura, tiéc tra va cac tai liéu hodc van ban duoc st dung trong hdi théao.

. Don vj té chic s& hu quyén duoc didu chinh chwong trinh hoi thao véi muc dich i wu hda cac hoat déng cia
hoi thdo, va khong bat budc phai ra thdng céo.

8. Cong ty dang ky kinh doanh tai Viét Nam sé tra 1& phi tham dw cing v&i 10% VAT.

|:|Telegraphic Transfer to Céng ty TNHH TM DV Truyén Théng Tiéu Diém / Chuyén khoan dén céng
ty TNHH TM DV Truyén Théng Tiéu Diém
Account / Tai khoan: 24946119 (VND) / 24947419 (USD)
Asia Commercial Bank, Nguyen Van Troi Branch, 23 Nguyen Van Troi, Phu Nhuan District, HCMC, VN

[SES

I:l Bank Draft (c6 hwéng din cach 1am bank draft tai ngan hang)
Please mail payment in US$ with registration form to: / Xin vui long gt bank draft 1& phi tham du (b&ng
USS$) cuing véi don dang ky tham du hdi thao dén dia chi cong ty:
5 Shenton Way, #26-08, UIC Bldg, Singapore 068808

~N o

Cancellations & Replacements / Hlly bé viéc tham dw hodc thay thé dai biéu

Please fax confirmation of bank transfer to Ms Adrielle Ting at (65) 6227 1601 or Ms. Phung Thuy Hong at
Fax: (84 8) 3526 8364 quoting your company’s name, delegate’s name and invoice number on your fax and
bank transfer.

Areplacement is welcome if you are unable to attend. A full refund less 10% administrative charge will be made
for cancellation received in writing by 4 November 2010. A 50% refund and a set of conference
documentation will be given for cancellation received by 12 November 2010. Regrettably, no refund can be
made for cancellation received after 12 November 2010 or for “no show” participant. You will however
receive a set of documentation.

Dai biéu vui long fax héa don xac nhan viéc chuyén khoan dén co Adrielle Ting tai sb fax (65) 6227 1601,

hoéc cé Phung Thiy Hong tai s6 Fax: (84 8) 3526 8364 va ghi rd tén cong ty, tén dai biéu tham dy va sé

R . N N ) héa don trong ban fax va héa don chuyén khoan.

Ban T6 Chirc (BTC) hoan nghénh viéc thay thé dai biéu trong trwdng hop dai biéu (da dwoc chap thuan vao

hdi thdo) khong thé tham dy Dai biéu hay bé viéc tham dy sé duwoc:

«  Hoan lai I& phi tham du trlr 10% phi t& chtrc néu don hily bd quyén tham du (ban viét) dwoc giri dén
BTC trwéc ngay 4/11/2010 .

+ Hoan lai 50% 1& phi tham dy cuing v&i céc tai liéu va vén ban dwoc st dung trong hoi thao néu don hiy
bd quyén tham du (ban viét) duoc gt dén BTC trudc ngay 12/11/2010.

«  Khoéng hoan lai 1& phi tham dy néu dai biéu giti don hily bé quyén tham dy sau ngay 12/11/2010, hoac
khéng dén dy hoi thao. Tuy nhién, BTC s& gli cac tai liéu va van ban st dung trong hoi thao dén dai biéu.

D Credit Card Payment / Thé tin dung
O visa

Card Number / S6 thé:

MasterCard Amex

Conference Venue & Hotel Reservations / Dia diém t6 chirc hoi thao & dat phong khach san

Expiry Date / Thé c6 gid tri dén:

Reservations shall be made by delegates directly with the hotel. Hotel bills are to be settled by delegates
directly with the hotel. Hotel reservations and travel arrangements are the responsibility of the registrant.

Dai biéu vui long lién hé tryc tlep véi khach san dé dat phong va thanh toan 1& phi khach san. Chi phi &

CVV / Mat méa thé (& mat sau clia thé) :
khach san va chi phi van chuyén sé duwoc thanh toan bai dai biéu.

New World Hotel Saigon

Khach San New World Saigon
Ho Chi Minh City

76 Lé Lai, Quan 1, Thanh phd H6 Chi Minh, Viét Nam.

76 Le Lai Street, District 1, Ho Chi Minh City, Vietnam Dién thoal (84-8) 3822 8888

Tel: (84-8) 3822 8888 Fax: (84-8) 3823 0710 / 3823 1999

Fax: (84-8) 3823 0710/ 3823 1999 Em: hi.le@newworldsaigon.com

Email: chi.le@newworldsaigon.com Lién hé: Ms Lé Kim Chi—

Attn: Ms Le Kim Chi- Sales Manager, Sales Centre Quan ly (Sales Manager) Trung tam d&t phong (Sales Centre)

Card Holder’s Name / Tén chii s& hiru thé:

Copyright © 2010 Pacific Conferences Pte Ltd. All rights reserved. Registration number 20000 4188G

Signature / Chirky




